1.                   Name of module: Management
2.                   Unit code: MUB_6_OND.20_4
3.                   Type module: compulsory
4.                   Semester: 6
5.                   The volume of the module: total hours - 1 20 (ECTS credits - 4); contact hours - 60 (including lectures - 28 hours., practical - 32 hours).
6.                   Lecturer: Mrs. A. Oleinik, PhD
7.                   Learning outcomes:
Following the completion of the module a student must:
know: essence of the concept of management; content management methods; using basic management tools organizations; Closed system forming the base of knowledge in management, conceptual foundations ofmanagement syste many organizations
in myths: justify management decisions, to develop and make management decisions; to assess in strategic plan
8.                   Mode of delivery: auditorium classes
9.                   Necessary preliminary and co-requisites:
prerekvizyty: business Economics
10. Course contents: concept and essence of management. The development of management science. Basic theory of decision-making. Methods of management decisions. Planning in the organization. Company as a management function. Motivation. Management control. Leadership. Communication in management. The effectiveness of management controls
1 1. Recommended reading:
1. Management: Textbook / VG Fedorenko, AF Utkin, VI Anin etc. - K .: Aleutians, 2008. - 652 p.
2. Management and marketing: Textbook / edited by Dr. Sc. Science Anina VI - K .: KNUCA, 2006. - 752 p.
3. Martynenko M. Principles of Management: Textbook. K .: Caravel, 2005. - 494 p.
1 2. Methods: lectures, workshops, self-study
13. Assessment methods:
· P otochnyy control (7 5%) - oral interviews, testing, individual scientific-research tasks
· P idsumkovyy control (25%) - exam (theoretical questions)
14.            Language of instruction: Ukrainian
