1. Name of module: Еconomic ethics and business etiquette.

2. The unit code: MTУБ_6_2.ДВФ.10.3

3. Type module: selective.

4. Semester: 3

5. The volume of the module: total hours - 90 (ECTS credits - 3); contact hours - 36 (lectures - 18 practical lessons - 18).

6. Lecturer: Natalia Kogan - the teacher.

7. Learning outcomes:

Following the completion of the module a student must:

know: the nature and significance of economic ethics; the role of ethics in communication; review of the main stages, "businessman Commandments"; the role of etiquette in relationships with customers and business partners;

be able to: identify the nature, principles and basic content of the use of economic ethics in offices and firms.

8. Method of delivery: auditorium classes.

9. Necessary preliminary and co-requisites:

pre-requisites : psychology of learning and management;

      co-requisites: entrepreneurship and business culture.

10. Course contents: Economic ethics as an academic discipline, subject and objectives of the course. Ethical problems of governance and business ethics of modern communication business person. Communication as scientific and practical problem. Psychology of business communication. Problems of economic ethics. Culture of business disputes. Etiquette and responsibility in management. Administrative (office) ethics. Ethics and etiquette international business relations.

11. Suggested Reading:

1. Business Ethics: [teach. guidances.] / Ed. OG Hearts. - Uman: Yellow PP OO, 2011. - 144 p.

2. Chmut T., G. Gull Ethics of business communication: [teach. guidances.] / T. Chmut,

G. Gull. - K. :: Vikar, 2009. - 224p.

3. Statinova NP Business Ethics: [navch.posib] / NP Statinova. - K .: KNTEU, 2003. - 279s.

12.  Methods: lectures, practical classes, independent work.

13.  Assessment methods:

Current control (80%) - oral interviews, testing, individual educational and research objectives;

Final control (20%) - exam (theoretical questions, tests).

14.  Language of instruction: Ukrainian.

