1.                   Name of the module: Marketing
2.                   Unit code: MUB_6_OND.24_4
3.                   Type module: compulsory
4.                   Semester: 5
5.                   The volume of the module: total hours - 1 20 (ECTS credits - 4); contact hours - 60 (including lectures - 28 hours., practical - 32 hours).
6.                   Lecturer: Hearts Olga G. - PhD, Associate Professor
7.                   Learning outcomes:
Following the completion of the module a student must:
know:   basic categories of marketing; methodological aspects of marketing activity in the contemporary economy
in myths: plan and coordinate the production, sales and financial performance of the company; identify existing and potential requests and demand for goods; organize and improve the systems and methods of sales;implement marketing policies in the price; Measures to implement marketing communication systems; regulate and steer Number of active firms to achieve this goal; Number actively analyze marketing firm
8.                   Mode of delivery: Lecture classes
9.                   Necessary preliminary and co-requisites:
prerekvizyty: business Economics
korekvizyty: management
10. Course contents:
The essence of modern marketing and its concept. Classification marketing. Specifications marketing. Marketing researches. Marketing commodity policy. Marketing pricing. Marketing policy sales. Marketing promotion policy. Company marketing. Control of marketing. Marketing Plan    enterprises
1 1. Recommended reading:
1. Garkavenko SS Marketing: Textbook / V.Rudelius, ON Azarian, OA   Vinogradov and others. - K .: Teach method. Center "Consortium for improvement   Management Education in Ukraine ", 2005. - 422 p.
2. Balaban LV Marketing: Tutorial - K .: Knowledge Press, 2004. - 645 p.
3. Chobotar SI Larin JS Marketing: Tutorial, practical, educational and methodical complex of marketing. - K .: "Our Time", 2007. - 504 p.
1 2. Methods of study: lectures, practical classes, independent work
13.            Assessment methods:
· P otochnyy control (8 0%) - Oral examination, testing with an individual task for educational -doslidne
· P idsumkovyy control (0% 2) - exam (theoretical questions, tests)
14.           Language of instruction: Ukrainian
